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This correspondence, on behalf of the CMN is intended to clarify and correct the confusion 
that has arisen in relation to email correspondence sent to some CMN supporters by Dr 
Geoff Wells, on behalf of his colleague, psychiatrist Dr Ingram.  
 
The CMN is NOT involved in any current advertising campaigns regarding the COVID 
response and does NOT endorse the current campaign initiated by Dr Ingram and Dr Wells. 
 
To further clarify, Dr Ingram has no connection with CMN, nor has he had any previous 
involvement or association. CMN were not aware of any proposed advertising campaign by 
Dr Ingram until yesterday when we received notification via an email sent by Dr Geoff Wells. 
The opinion of CMN was never sought in relation to both the advertising campaign or the 
general email requesting signatories.  
 
Dr Geoff Wells was one of the lead writers of the initial ‘Doctors Letter’ to Premier Daniel 
Andrews. The letter, and the subsequent response and support by hundreds of doctors and 
other health professionals, led to the formation of a network of health professionals which 
became known as the Covid Medical Network (CMN).  
 
During lockdown 4.0, Dr Geoff Wells approached CMN requesting our involvement in a 
newspaper ad campaign to express concern about the harms of lockdowns, including the 
health costs and harms to children due to school closures. The confusion regarding CMN’s 
apparent involvement or endorsement of Dr Ingram’s current proposed campaign is due to 
this newspaper ad campaign that was scheduled to run during the Melbourne lockdown in 
May (Lockdown 4.0).  
 
The financial backers and the designers of the campaign wished to run a single ad with a 
large number of Doctors names within the advertisement, however they did not want it 
connected to CMN itself. CMN subsequently contributed to discussions about the potential 
advertisement, but had no creative control over the final copy. CMN agreed to send the 
campaign details to the network’s database of doctors as it was in broad agreement with 
the campaign’s content, and asked those who were interested in supporting the campaign 
to contact Dr Geoff Wells and his media team. In the end, the Lockdown 4.0 campaign did 
not proceed due to the timing of the end of lockdown, which would have coincided with the 
earliest run date of the ad.  
 
On Monday 26th July, without any consultation with CMN, Dr Wells sent an email to CMN 
supporters who had previously responded to the Lockdown 4.0 campaign, informing them 
of the updated campaign by Dr Ingram and requesting endorsement. As described at the 
beginning of this clarification letter, CMN has not had any involvement in the proposed 
campaign or the decision to email CMN supporters. 
 



CMN sincerely apologises for any confusion and hope this offers some clarification to the 
many supporters who have contacted us expressing concern about CMN’s involvement in Dr 
Ingram’s campaign and in the decision-making process to contact supporters seeking 
endorsements.  
 
Kind Regards, 
 
The CMN Communication team 
 
 
 
 
  


